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IMITATIONS 


We are not surprised to learn that 
Sulphur Blacks made to imitate AT- 
LANTIC BLACKS, are now being of- 
fered. 

This is only a natural result following 
the acceptance of ATLANTIC BLACKS 
as the standard of Sulphur Blacks by 
both Producer and Consumer. 

“Imitation is the sincerest form of 
flattery.” 

No reason exists for a buyer to accept 
an imitation when he can get the genu- 
ine article—as he can in the case of 
ATLANTIC BLACKS. 


Atlantic Dyestuff Company 


Works: Portsmouth and Burrage 










Main Office—Boston 


88 Ames Building Philadelphia: 


1580 Real Estate Trust Bidg. 


Chicago: Providence: 
227 W. Randolph St. $34 Westminster St. 










New York: 
230 W. 18th St 
Charlotte: 
706 Com. Nat. Bank Bldg. 





Commonwealth Color & Chemical Co. 


i MAIN OFFICE: 
a Nevins, Butler and Baltic Streets ¢ 
Brooklyn, N. Y, CIC 
_ Cable Address: Codes Used: 
Biederwitt, N. Y. A-B-C, 4th & 5th editions; Liebers 








Manufacturers of Aniline Colors 
Dyestuffs and Chemical Specialties 


DIRECT COLORS ACID COLORS 
BASIC COLORS SULPHUR COLORS 
ALIZARINE COLORS OIL SOLUBLE COLORS 


: For Silk, Cotton, Unions, Felt Hats, Vegetable Fibres, Wood Stains, 
i Varnishes, Shoe Polish. 
: Dextrines, Lace Gums, Silk Sizing, Varnish, Paint and Printing Ink 
Dryers. 
All Colors, Soluble Oils and Fat Liquors for Leather. 
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“COAL TO DYESTUFF” 


| NEWPORT COLORS 
VAT DYES 


Newport Anthrene Dark Blue B O Paste 
Newport Anthrene Green B Paste 
Newport Anthrene Black Paste 


These are 12'4% pastes and correspond in other re- 
spects to Indanthrene colors of the same designation. 


When you see our slogan, remember what it means: 
“COAL TO DYESTUFF”—NEWPORT ALL THE WAY 


Newport Chemical Works, Inc. 


Delaware Corporation 


Passaic, New Jersey 


BRANCH SALES OFFICES 
BOSTON, MASS. PHILADELPHIA, PA. 
PROVIDENCE, R. I. CHICAGO, ILL. 
GREENSBORO, N. C. 





sesceuuaseneeneosoennasunenensasnneneneconscesenensucanenacescetesscaneatoresscsony 


HUUUELAOOASA ELLA) HU 


a 
2 
= 
2 
5 
E 
| 
| 
i 
= 


panne £ 
ener san scare 


Al 


IERICAN 


REPORTER 


A Weekly Publication dewoted to 


DVESTUFFS, COLORS and ALLIED CHEMICALS 
“Circulated Everywhere Dyestuffs Are Used’’ 


Vol. 7 


New York, September 27, 1920 


No. 13 


AGAIN—A SUCCESS! 


Chemical Show Exhibitors Astonished at Lay Interest as Public Flocks to 
Grand Central Palace—Dye Men, Prepared, Drive Home Needed Lessons 


OW that the Great Event has 

come and gone, what shall be 

said of the Sixth National Ex- 
position of Chemical Industries? 
That is a question which those who 
attended should find no trouble in 
answering to their own satisfaction 
and to the satisfaction of others. Be- 
yond a doubt, the Show was a suc- 
cess. in every sense of the word, and 
no amount of cynicism such as was 
occasionally encountered can alter 
the fact that the vast majority of ex- 
hibiters expressed themselves as be- 
ing well satisfied with the attend- 
ance, the arrangements and the in- 
terest which each was able to create 
in his own exhibited products. 

That is the final answer. The 
Show was held for business purposes, 
pure and simple, and much business 
was transacted. From every hand 
came delighted reports of “cleaning 
up” and “signing *°em”—which is one 
of the surest indications known that 
all’s well with any sort of an enter- 


prise. No need to seek further, nor 
to laboriously collect a mass of sta- 
tistics, in order to catalogue the re- 
sult for posterity. The exhibitors 
numbered 460, eclipsing the best pre- 
vious mark—that of 1919—by 110, 
and there were not accommodations 
for all who wished to show their 
wares but who failed to speak for 
space soon enough. Moreover, with- 
in half an hour after the announce- 
ment that the next year’s Show would 
be held in the Eighth Artillery Ar- 
mory—the Grand Central Palace be- 
ing slated for conversion into an of- 
fice building exclusively next year— 
there was a line of fifty or more ex- 
hibitors clamoring for reservations, 
and as we go to press the word comes 
that nearly all the available spaces 
have been taken! One could indeed 
ask no better proof than that. 

It is much too early yet to begin to 
summarize, and this must be left for 
next week. Nevertheless, according 
to present indications, the attend- 
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ance will likewise shatter former 
records. The management hoped to 
have some 125,000 people see the 
Show. It now seems certain that 
this number will easily pass 150,000, 
and there are many who predict that 
by Saturday night the records will 
show that 165,000 to 170,000 people 
have passed the doors. At present, 
a line outside the Palace—swiftly 
moving, too, be it emphasized—is 
nothing uncommon when it reaches 
from the entrance in the middle of 
the block back to Forty-sixth Street. 
Longer lines have frequently been 
seen outside theaters, but the impor- 
tant point is to remember that a 
large sprinkling of the Chemical 
Show line already have their tickets, 
and that the line is continuously 
moving forward instead of standing 
patiently while someone wrangles 


with the box-office man. 


It is to be regretted that no more 
than such general aspects of the Ex- 
position can be touched upon here, 
but space forbids and The Reporter 


intends next week to discuss the af- 
fair with more thoroughness. One 
thing cannot be ignored, however. 
More than any previous year, the 
1920 Show is interesting the general 
public. And the exhibitors are do- 
ing their best to see that this interest, 
spontaneous and enthusiastic, shall 
be stimulated. It has been said that 
seldom have those in charge of the 
various booths been required to ex- 
plain their lines to laymen with such 
frequency as is the case this year, 
and we hold this to be one of the 
most encouraging manifestations of 
sound building for the future of the 
chemical industries which the Show 
has produced. The bulk of those who 
are asking questions are prompted 
by more than mere idle curiosity; 
they seem imbued with a real desire 
to find out something about the won- 
ders of which they have heard so 
much in the past year. There can be 
no doubt but that a fair proportion 
of this interest is directly due to the 
authoritative press matter of the cali- 
ber sent out by the American Chem- 
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ical Society News Bureau. May such 
work go on! The Reporter would 
like nothing better than to see public 
interest grow to such a degree that 
when the Seventh Exposition opens 
its doors next year it may be fairly 
swamped and the technical men be 
obliged to fight their way to the 
booths. That would cause them to 
reflect that Something Must Be Done 
to give them a chance to use the 
Show for business purposes and to 
wonder if anything in the nature of 
a permanent institution along the 
line suggested in these columns last 
week might be feasible. 

However, things have not reached 
that point yet, and while the layman 
is beginning to make himself distinct- 
ly felt as a factor in the Exposition 
it is still the technical man’s Show. 

The dye exhibits, it should be 
stated, proved to be one of the main 
attractions to the general public, and 
were not remiss in catering to this 
class of visitor. One and all con- 
tained something of interest and 
someone ready to explain it and to 
tell “all about fastness” to whom it 
might seem to concern. The good 
accomplished. was unquestionably 


great, and it is likely that the dye AN 


men have progressed a long step in 
the direction of wider public com- 
prehension of their peculiar position 
and needs, as a result of their work} 
during the week. It is noteworthy 
that nowhere was the question of 
protection particularly agitated; and 
this was just as well, as it is some fi 
thing which many men can be suc 
cessfully “sold” on only after careful 
preparation. Consider how long it is 
taking the Senate to understand! Thega 
dye exhibitors for the most part felt 
satisfied that if they could but over 
come what remains of the popula 
supersition regarding imported wares 
and show the relationship of the dye 
industry to many others, especially 
the medicinal and explosive indus 
tries, the public could be trusted to 
make its own decision in the right 
way at the proper time. 

As for the dye exhibits themselves, 
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they were well worth seeing and no 
one could experience any doubts as 
to the future of the industry after 
witnessing the profusion of goods 
displayed. To those who had mild 
criticisms to offer it must be pointed 
out again that if the Senate had al- 
lowed the industry to know where it 
stands, greater evidences of progress 
would have been shown. As it is, it 
can be seen that if the scope of the 
industry has not widened to so great 
adegree as was noted last year, it 
has nevertheless made strides in the 
improvement of quality and service. 
In short, the industry is more sure 
of itself to-day than ever before, and 
a further branching out along un- 
tried paths will follow fast enough 
when the Government makes up its 
mind about loeking after its own. 


We present this week a series of 
descriptions of a number of the dye 
exhibits at the Chemical Show; and 
while we regret that lack of space 
prevents our making the list com- 
plete in one issue, this must needs be, 
ad the balance will follow along 
next week. 

The descriptions follow: 


ANILINE DYES & CHEMICALS, 
INC. 


New York City 


As sales agents for the Dow Chem- 
cal Company, this concern displayed 
additional paintings of the Dow 
works by A. H. Knighton Hammond, 
mentioned in the description of the 
Vow booth, and these proved to be 
a attention-getting feature of no 
mean order. Most prominent and 
most gratifying, however, was the 
sign “AMERICAN COLORS,” which 
was the first object to catch the spec- 
tator’s eye. Of course, everybody 


sgknew that American dyes were being 


featured by all the dye booths; nev- 


ygctheless this company was one of 


Fotured samples dyed with Midland 


the few to strongly emphasize that 
fact in such a manner. “AMERICAN 
VAT COLORS” was another poster 
which stood out, and the company 
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Vat Blues. Color lakes for printing 
inks also were shown. 


APEX CHEMICAL COMPANY 
New York CITY 


Leather dressings of various kinds 
and of considerable interest to this 
class of trade were shown at the 
booth of this company. Sample hides 
were shown in great numbers, illus- 
trating the uses of Antimony Sul- 
phuret, crimson and yellow; ‘“Colo- 
fene,’ which binds and fastens pig- 
ments to leather, and also the com- 
pany’s “Ronopol” oil for use in the 
dyeing and finishing of textiles. 
There were likewise shown “Anti- 
monelle,” a fixing agent for basic col- 
ors claimed to have twice the strength 
of Tartar Emetic; Tin Lactate, for 
toning alizarine reds and producing, 
it is said, brighter results than Tin 
Oxalate, together with Turkey Red 
Oil and other soluble and sulpho- 
nated oils. 
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Amanil Colors for Cotton 
Union Colors for Mixed Goods 
Amacid Colors for Dress Goods 


FOR MEN’S WEAR 


Amacid Chrome Colors 
Alizarine Navy Blue 
Alizarine Chrome Red 
Alizarine Yellow 
Alizarine Brown 


Basic Colors 


American Aniliné Products, Inc. 


60 FIFTH AVENUE, NEW YORK 


Works: Nyack, N. Y. 
Offices 


Boston, Mass. 
Philadelphia, Pa. 
Danville, Va. 
Chicago, It. 
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ARNOLD, HOFFMAN & CO. 
New York City 


Extracts, gums and sizes of vari- 
ous kinds were the principal products 
displayed at this booth, which suc- 
cessfully interested the textile trade. 
This company are proprietors of the 
Anchor Color & Gum Works, Digh- 
ton, Mass., and offer starch, dextrine, 
gums, softeners, oils, sizings, pigment 
and dry colors, natural indigo and 
extracts. Chemicals for use in all 
industries are manufactured. 


ATLANTIC DYESTUFF CO. 
Boston, Mass. 

This company succeeded in attract- 
ing a large amount of attention both 
from technical men and from the gen- 
eral public with its miniature azo 
plant in full operation. Everything, 
so far as local conditions would per: 
mit, was complete, the progress of 
the product being indicated from the 
coupling tanks to the  sorting-out 
tank, and thence to the receiver. 
Next came the session in the filter- 
press, beyond which a cake of Benzo 
Purpurine 4B Paste was displayed. 
Final progress through the dryer and 
the grinders, from which the prod- 
uct issues in powder form, were 
shown. The well-known Atlantic 
Blacks were not missing from this 
exhibit, appearing on attractive sam- 
ples of silk and cotton hosiery. Sam- 
ples of gingham were also promi- 
nent. Samples of various interme- 
diates and dyestuffs completed this 
satisfactory display. The company 
took occasion to reiterate their pre- 
vious announcement to the effect that 
since the disastrous fire last February 
their productive capacity is suffcient 
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to supply the needs of their custom- 
ers, particularly in Sulphur Black, 
which, hecause of its importance to 
the trade, was made a first considera- 
tion by those in charge of reconstruc- 
tion. 


CALCO CHEMICAL COMPANY 
New York City 

Calco displayed their complete line 
of dyestuffs, intermediates and phar- 
maceuticals. The booth was highly 
effective, with background of gray, 
against which the familiar Calco dia- 
mond was prominently displayed in 
red, forming a strikingly effective set- 
ting. The trade was given an oppor- 
tunity to examine the company’s re 
cently developed products as well as 
the intermediates and dyes for which 
Calco has become well known, such 
as Beta Naphthol, Aniline Oil, Di 
methylaniline, Methylene Blue, Fast 
Chrome Colors, etc. One of the fea- 
tures of the exhibit was the line of 
handsome glass showcases which ex- 
tended across the entire front of the 
space, these giving interested persons 
a chance to examine the products 
closely without crowding the booth 
or endangering the contents of the 
jars and containers. 

CHEMICAL. COMPANY OF 

AMERICA 
New York City 

This exhibit was in every way fe 
plete with interest and constituted an 
effective display of colors and_ inter 
mediates. The acid colors were on dis 
play under the name of “Chemco” ané 
the direct colors under the name of 
“Diamid.” One of the striking fer 

(Continued on page 11.) 
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A COLOR FOR SILK-WOOL-COTTON-PAPER ETC. 
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Factories: Ashland, Mass. 
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ANOTHER CONQUEST 


In a modest booth on the fourth 
floor of the Chemical Exposition, a 
romantic side of the American dye 
industry was revealed and an in- 
stance was manifested of the pluck 
and determination which have 
marked the rapid upbuilding of the 
industry in this country in the face 
of great difficulties. While the spe- 
cific field of endeavor represented is 
but little known to the textile fra- 
ternity and the production is in such 
small quantities as to be negligible 
as the professional dyer is used to 
figuring colors, the effects are far- 
reaching and of the highest impor- 
tance to all of us, and the history of 
the problems met and overcome par- 
allels the fight made by the dye in- 
dustry as a whole to achieve com- 
plete independence from all foreign 
sources of supply. 


The exhibit referred to is that of 
Dr. George Heyl, who, in the Heyl 
Laboratories in New York City, is 
making dyes for medicinal .purposes 
and microscopic stains. Before the 
war---how familiar that phrase 
sounds!—many of these exceedingly 
important products were made in 
Leipzig and were imported for the 
use of our medical men and our bi- 
elogists. Further researches have 
shown the antiseptic efficiency of cer- 
tain flavine acridine dyes for a variety 
ef uses, and many notable dem- 
enstrations of their worth were 
Brought about by our surgeons dur- 
mg the conflict. Dr. Heyl set him- 
self to build up a laboratory in which 
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these products could be manufactured 
in this country, and holds from the 
Chemical Foundation as a result of 
his endeavors a license to manufac- 
ture Acriflavine GH and Proflavine 
(ZH, the only flavine products at pres- 
ent obtainable here, and is in a posi- 
tion to supply medical men with 
these products, which constitute ideal 
antiseptics for use by local applica- 
tion, intramuscular, intravenous or 
urethral injection in suppurating 
wounds, septic infection and acute or 
chronic urethritis. 


The use of therapeutic agents de- 
rived from dyestuffs for arresting the 
multiplication of pathogenic organ- 
isms, or destroying them after en- 
trance into the human body, dates 
back some twenty-five years, al- 
though Methylene Blue was em- 
ployed earlier than this as an anti- 
septic agent. The practical results 
from its use have, however, proved 
more or less disappointing. The ap- 
parent affinity of certain dyes for tis- 
sues and proteins suggested that the 
toxins discharged by pathogenic bac- 
teria could be destroyed by dyeing 
them. Attempts to achieve this dis- 
infection by means of carefully built- 
up dyestuffs have not succeeded to 
any considerable degree, with two 
rather remarkable exceptions. 


These are, the results obtained with 
the arseno dyes (arsobenzol, salvar- 
san) built up by Ehrlich et al. for 
the sterilization of syphilis and try- 
panosomiasis; also the acridine de- 
rivatives built up by Ehrlich and 
Benda, and tested during the period 
of the late war by Browning and his 
co-workers with surprisingly good 
results in the treatment of diseases 
referred to above. 

The beneficial uses to which these 
two out of the thirteen acridine dyes 
known to commerce can be applied, 
and the manner of their application, 
would take too long to outline. 
Chemists may like to know (in order 
to save themselves the trouble of 
looking it up) that Acriflavine GH is 
3-6 diamino-10-methyl acridinium 


chloride, and that Proflavine GH is 
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3-6 diamino acridinium sulphate. Dr. 
Heyl would be glad to tell you more 
about their general properties as bac- 
tericides, especially if you have a 
medical friend whom you think may 
possibly have been getting into a 
mental rut during the past ten years, 
but suffice it to say that their appli- 
cation is rather wide, and even in- 
cludes, in saline solution, hog and 
cattle cases which have proved trou- 
blesome to veterinarians. 

The point to be considered just 
now is that the United States is 
achieving independence in the dye in- 
dustry along more lines than a few, 
that Dr. Heyl has not been without 
his own difficulties in the course 
which he has mapped out for himself, 
and that it is the existence of such 
spirits as his which constitutes our 
best guarantee that this country shall 
one day be wholly self-contained as 
regards coal-tar products, of what- 


‘ever class. 


COLORS Sf, Mosiant Basic 
INTERMEDIATES 
HYDROSULPHITES 
SIZING MATERIALS 
COTTON FINISHES 
TURKEY RED OILS 


SOLUBLE OILS 


AMERICAN DYESTUFF REPORTER 


Your Dye Exhibit 


If no mention is made 
of it in these pages— 


See Next Week’s Issue 


DYE EXHIBITS AT THE CHEM- 
ICAL EXPOSITION 
(Continued from page 8.) 
tures was the collection of fashionable 
shades in jersey cloth dyed with level 
dyeing acid colors, and also the line of 
“Diamid” colors on velveteens and on 
knitting yarns, Photographs of the 
company’s plant were given a promi- 
nent position. The most striking fea- 
ture of all, however, was the use of the 
“Baloscope” for the continuously 
changing display of twenty-four 
“Chemco” and “Diamid” colors. This 
device projects the tints from behind 
against a ground-glass screen from 
slides colored with the actual colors, 


HA. METZ &00. 


Incorporated 


122 Hudson Street, 


New York 


ABOVE PRODUCTS ARE THE MANUFACTURE OF 


CONSOLIDATED COLOR 
& CHEMICAL COMPANY 


Newark, N. J. 


CENTRAL DYESTUFF & 
CHEMICAL COMPANY 


BRANCH OFFICES 


BOSTON, MASS. 
PROVIDENCE, R. I. 


PHILADELPHIA, PA. 


CHARLOTTE, N.C. CHICAGO, ILL 
SAN FRANCISCO 
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showing the exact shades. It was the 
original intention to follow each shade 
with a printed description of its uses, 
but the slides failed to arrive in time. 
This feature, however, will in all prob- 
ability be employed next year by the 
company. The particular attention of 
wool and silk dyers was directed to the 
presence of Chemco Fast Violet 10 B, 
another color of the triphenylmethane 
series known as Fast Acid Violet 10 B 
and Brilliant Milling Blue 10 B, which 
has now been made available by the 
company. This color works very level 
in a sulphuric acid bath and is of espe- 
cial interest in combination shades 


DICKS, DAVID COMPANY 
New York City 
Here was found an extremely strik- 
ing and dignified booth. The wood- 
work at the rear was white, against 
which on both sides were draped folds 
of dark blue material. Centered in 
both of these side panels appeared the 
familiar Dicks, David arrow, pointing 
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America’s Standatd 


Sulphur Bordeaux Y 
Sulphur Bordeaux Extra Conc. 
Sulphur Brown 3R 


The ideal Maroon and Cordovan 
Shades 


= 
= 
= 
= 
= 
= 
= 
= 


Sulphur Yellow GG 
Sulphur Yellow R 
Made by 


Sepoy Color Company, Inc. 
Scranton, Pa. 


Producers Chemical Corporation 
261 Broadway, New York | 
Distributors’ . ~ 
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upward and piercing the two “D's.” Ip 
the middle was a wide niche, brilliantly 
lighted, and bearing across the top the 
legend “Dye Stuffs” in electric lights, 
In the niche reposed jars of the com- 
pany’s products and on a wide table in 
front were parallel folds of dyed sam- 
ples. The entire effect was distinctive 
and interesting, and deserved the atten- 
tion which it secured from both the 
trade and the general public. 


E. I. DU PONT DE NEMOURS 
& COMPANY 
WILMINGTON, DEL. 


Deep mystery surrounded one of the 
two vast spaces occupied by the Du 
Pont Company’s exhibits—at least it 
looked mysterious to the technical man 
until he adjusted his glasses to get a 
better view from outside, and to the 
layman after he got inside the booth 
until the whole thing was explained to 
him. In the first place, deep hangings 
extending, it almost seemed, as far up 
as the eye could reach, coupled with 
soft indirect lighting, did much to 
heighten the uncanny aspect and play 
upon the layman’s imagination. The 
chemist, on taking a second look, saw 
at once that the company was doing 
stunts with the benzene ring. Both he 
and the lay brother perceived, apparent- 
ly floating in mid-air over the heads of 
the crowd, a perfect maze of small 
spheres of various hues. These were 
supported and coupled together by slen- 
der metallic rods. Once inside, the 
visitor gazed upon one of the most in- 
genious and perfect ocular demonstra- 
tions of the relation between the dye 
and explosive industries ever devised. 
Instead of the customary charts, here 
were the actual graphic formulas rep- 
resented by solid objects. The tiny 
globes were atoms, the white represent- 
ing hydrogen; the red, oxygen; the 
blue, nitrogen; the green, sulphur; the 
yellow, chlorine ; the silver, sodium, and 
the gold, mercury. These were sup- 
ported high above the tables by semi- 
invisible rods, and the single and double 
bonds uniting the atoms into molecules 
were represented by rods of silver color. 


Each table was devoted to demonstrat- 
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ing the manner in which crudes and in- 
termediates designed to produce dyes, 
medicinals, etc., in time of peace could 
be diverted to the instant manufacture 
of explosives should the need arise. For 
example, above the first table was rep- 
resented the graphic formula of the 
crude, toluene. The visitor was shown 
arrows indicating how this can be made 
directly into saccharine and synthetic 
oil of bitter almonds, both products with 
which he is familiar. Another arrow 
shows the transition to the intermediate, 
dinitrotoluene; from there to another 
intermediate, tolulene diamine, and 
from this to Du Pont Basic Brown. 
“Then,” the lecturer would explain, 
laying his hand on the representation 
of dinitrotoluene, “should word reach 
this country of a hostile army embark- 
ing from the other side, at this point 
this chemical can be diverted and made 
by the same workmen, and the same 
machinery into trinitrotoluene, the well- 
known “TNT,” which would be ready 
by the time that boat arrived. We are 
for peace, but we must be ready for 


war and not have to scurry around for 
two years as we did last time, and thus 
it may be seen that the dye industry 
constitutes a standing army which pays 
for itself in time of peace, putting no 
tax on the people, but which is ready 
at all times to act as a first line of de- 
fense.” 

All of which usually produced the 
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desired effect. It is safe to say that the 
value to the dye industry of the mis- 
sionary work performed by this exhibit 
is incalculable. 

For the rest, the only products dis- 
played in this booth were jars of Ponsol 
Yellow G and Ponsol Blue G, which 
are Du Pont vat dyes, and Du Pont 
Indigo 20 per cent Paste. The long 
list of the products of the company, 
which cannot be given, were ready in 
the next space for all who cared to see. 
This exhibit was highly important be- 
cause it effectively broke away from 
the beaten path. 


FALCON DYF & CHEMICAL CO. 
New York CIty 

Americanism was emphasized at 
the booth of this company by the 
presence of a large American flag dis- 
played on the rail. At the rear was 
a large stand showing dyed samples 
surmounted by a large model falcon. 
It would have been well had more of 
the dye exhibitors followed the flag 
example, as the American side of the 
dye exhibits, with some few excep- 
tions, did not appear to dominate as 
much as could be wished in view of 
the large lay attendance. The Fal- 
con brand colors in containers were 
displayed, together with photographs 
of the plant and plant operations. 
There were numerous dyed samples, 
and color cards showing the effects 
of light tests on textiles dyed with 
the company’s colors. 


(Continued on next page) 
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THE GEIGY COMPANY, INC. 
New York City 


Another one of the exhibits which 
stood out decidedly was that of the 
Geigy Company, which was most 
successful in making a strong bid for 
the interest of both layman and dyer 
alike. An exceedingly animated, col- 
orful picture was presented in this 
series of booths, in the center of 
which the slogan “Shades for All 
Trades” was prominently displayed. 
‘To the rear and at the top were rep- 
resentations of inverted stock tubs 
extending clear across the space, and 
from these poured a great variety of 
shades, the colors being realistically 
represented by folds of dyed fabrics 
depending from the openings. Below 
and in front a wide semi-circle of 
cardboard, painted in striking poster 
effects, illustrated in excellent fash- 
ion by means of cut-outs and other 
devices the meaning of the central 
slogan. Reading from left to right 
appeared prominently at intervals the 
words “Paint,” “Paper,” “Silk,” “Cot- 
ton,” “Wool,” “Printing Ink,” 
“Teather.” and above each was rep- 
resented respectively paint issuing 
from a press, a paper-staining ma- 
chine, two dyers dyeing silk in a vat, 
a large- model calico-printing machine 
in operation, wool being dyed in a 
vat, printing ink issuing from a mix- 
ing tank, and the operation of leather 
dyeing. 


In the middle foreground were 


stands, roped together, and at each 
intersection hung unwoven hemp 
dyed with various dyes furnished by 
the company for cordage. These dis- 
played Erio Chrome Blue Black R, 
Methyl Violet BS Crystals, Metanil 
Yellow, Liberty or Lithol Red Paste 
for lakes, Acid Green M, Croceine 
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Orange, Alkali Blue and Fuchsine 
Crystals, Variegated silks, skein-dyed, 
were also interesting features of this 
exhibit, which was wholly deserving 
of the interest and attention which 
it received. 


IMPERIAL. DYEWOOD CORP. 
New York City 


Samples of cloth dyed with log- 
wood and hematine were featured at 
this exhibit, which made an excellent 
display and secured favorable atten- 
tion from the trade. 


A. KLIPSTEIN & CO. 
New York CIty 


Much admiration was expressed on 
all sides in recognition of the beauty 
and dignity of this spacious exhibit, 
at which a varied and comprehensive 
display of raw materials used in the 
textile, paper, leather, paint and kin- 
dred industries of to-day was offered. 
The entire background was filled by 
the products of the company, while 
dyed samples occupied tables and 
upon the rail were displayed hides. 
The featured products included acid, 
basic, Ciba and chrome colors, soft- 
eners, finishes, tanning extracts, 
gums, resinates and industrial chem- 
icals in great variety. Special atten- 
tion was given to the display of Lib- 
erty Extract, used for tanning leath- 
er and likewise as a bleach. Added 
interest in the display was lent by 
the fact that, while manufacturing 
many products here, the company is 
the American representative for the 
Society of Chemical Industry in 
Basle. 

Products of the Klipstein company 
include Zeta (sulphur) Black for ho- 
siery, Zeta (sulphur) Blue, Zeta (sul- 
phur) Red Brown, Benzopurpurine, 


Manufacturers of Aniline Colors 


ESSEX ANILINE WORKS, Inc. eg 


88 BROAD STREET, BOSTON, MASS. 


Works at South Middleton, Mass. 


New York Office, 150 Nassau Street 
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direct dyes, chrome dyes and Formic 
Acid. These are made in the com- 
pany’s plant in South Charleston, 
\W. Va., while it also handles, among 
other things, Soluble Oil and Chrome 
Acetate made by the Bull’s Ferry 
Chemical Company at Edgewater, 
N. J. Products of the Swiss Society 
offered by Klipstein include the Ciba 
vat colors, numbering among them 
Ciba Blue, Ciba Violet and Ciba 
Scarlet; and the Cibanone vat colors, 
including Cibanone Olive, Cibanone 
Yellow and Cibanone Orange. 


LAMIE CHEMICAL COMPANY 


HvuntTincton, W. Va. 


The joint efforts of this concern, 
which displayed its products and 
dyed samples in conjunction with 
those of the Tower Manufacturing 
Company, New York City, made this 
exhibit an exceedingly brilliant one. 
Prominently featured among the 
Lamie company’s display were sam- 
ples dyed from Violamine 2R and 
2RB, Malachite Green and Flamingo 
Red, while the Tower company fea- 
tured particularly samples dyed with 
Indigotine and Alkali Blue, Methyl 
Violet 4B and Fuchsine. This con- 
cern likewise displayed a number of 
pelts dyed with “Furol” fur dyes. 
rhe arrangement of the displays at 
the sides and back of the booth was 
decidedly attractive and drew atten- 
tion from afar. 
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NATIONAL ANILINE & CHEMI- 
CAL COMPANY 
New York City 
THE BARRETT COMPANY 
New York City 
THE SEMET-SOLVAY COMPANY 
Sotvay, N. Y. 
THE SOLVAY PROCESS CO. 
Sorvay, N. Y. 
THE GENERAL CHEMICAL CO. 
New York City 

Although exhibiting still as separate 
companies, these five huge organizations 
which are now in process of merging 
their interests, elected to work side by 
side, and among them took up the en- 
tire space on the Forty-sixth Street side 
of the building to the rear of the side 
exit on the main floor. Details of the 
merger have already been published, 
and the fact was further announced by 
signs displayed on the walls of the 
booths occupied. 

The National exhibit is deserving of 
special mention because of the fact that 
it probably represents the most effective 
of all the effective educational displays 
devised by this concern, whose pioneer 
work in the education of the general 
public and department store employees 
set an example to the balance of the 
American industry which is apparently 
bearing fruit. The thoroughly inter- 
esting features and even the very ap- 
pearance of the National exhibit, with 
its mural paintings of the plants at 
Buffalo and at Marcus Hook, its im- 
posing pyramids of globular bottles 


| United Chemical uadione Siondintion 
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YORK AND COLGATE 8TREETS, JERSEY CITY, N. J. 
MANUFACTURERS OF 
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containing intermediates and finished 
dyes, and its veranda scene which bids 
fair to become almost as famous as the 
balcony scene in “Romeo and Juliet” — 
all these are thoroughly familiar to 
every reader of The Reporter and 
hence a repetition of the description will 
not be given here; suffice it to say for 
the benefit of those not fortunate 
enough to attend the Exposition and 
see for themselves, that the printed re- 
production of the display did not come 
anywhere near to doing it justice, and 
that all visitors to the show were quick 
to be ensnared by its attractions into a 
closer inspection and subsequent ab- 
sorption of much wholesome knowledge 
concerning the ability of American dye 
makers to compete with Germany or 
any other nation. Taking it by and 
large, the National exhibit was about 
as impressive a thing as one could wish 
to behold and there can be no doubt 
but that the company scored another 
bull’s-eye in the achievement of bene- 
ficial missionary work. The primary 
appeal was made direct to the ultimate 
consumer, which is always well worth 
doing and which, if more would only 
realize it, is the surest way to make the 
task of American dye men easier. The 
Chemical Exposition affords the best 
opportunity of the year, and in repeat- 
edly taking advantage of it so tellingly, 
National deserves the thanks of a host 
of dye manufacturers. 

One of the most interesting features 
of the display, not mentioned in the gen- 
eral description, was the reappearance 
of the sample of silk dyed with Perkin’s 


onvevenpunsansusnecsonsssnenasanesisipensnassnssecsvansuanecanenisecssavevevevececssananesansensanenny oevevevenevateveneceveceenenennssenseny 


S. R. David & Co., Inc. 


252 Congress St., Boston, Mass. 


Dyestuffs 


ovodetsabnty 


d 


Chemicals 


Factory: 
Dye Products & Chemical Co., Inc. 
Newark, N. J. 


New England Representatives: 
Lamie Chemical Co. 
New Haven Office: 944 Chapel St. 


“avneneuncnsunonsennecsueconenesncenaveuecanncnssceneuerscnsnarenssseaecieny onvevonananensnanncanaatortavansonvenenensnoe 


sununvencanonesssunevenensuenesenenscsnenesensonsevansnsvavensnencovensouuensonstsspecegsecvenensnsee ney 


Te 


September 27, 1929 


Mauve, the first coal-tar color, by Sir 
William Henry Perkin himself in 1860! 
Added interest is lent by the appended 
autograph of the discoverer, together 
with a photograph of Sir Henry, his 
wife and daughter, made in 1906 at the 
home of William J. Matheson, former 
president of the company, at Hunting- 
ton, Long Island. The sample in ques- 
tion was presented to Mr. Matheson by 
Sir Henry on October 8 of that year, on 
the occasion of a visit to this country, 
when he was the guest of Mr. Matheson, 


NEWPORT CHEMICAL WORKS, 
New York City 

If Newport set out to claim the at- 
tention of the ultimate consumer as 
well as that of the textile chemist and 
dyer, this company scored a 100 per 
cent success. Both classes of visitor 
responded in great numbers to the 
appeal made by this exhibit, which 
for brilliance and color stood second 
to none, and to both classes the mes- 
sage of American dyes was driven 
home with telling effect. 

First and foremost in interest came 
the samples of material dyed with 
the three Newport vat colors already 
on the market in commercial quan- 
tities—Newport Anthrene Green B, 
Newport Anthrene Black and New- 
port Anthrene Blue BO, all 12% per 
cent pastes. Coupled with these was 
the announcement that within a few 
months there will be ready five more, 
consisting of Newport Anthrene 
Blue RS, Newport Anthrene Yellow 
G, Newport Anthrene Brown BB, 
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Newport Anthrene Blue GC and 
Newport Anthrene Blue GCD. An- 
other feature of great interest was 


the hosiery dyed with Newport’s 
Zambesi Black, in connection with 
which the company draws the fol- 
lowing comparison: “The housewife 
need no longer watch the black run 
into her washtub from her stockings. 
She should insist that the re- 
taller with whom she trades supply 
himself from sources where the work 
is handled in the proper way which 
is now possible. If her con- 
fectioner could get sugar and yet con- 
tinue to use glucose, the housewife 
would trade elsewhere. The dye fast- 
ness situation is analogous.” There 
is food for thought in these state- 
ments, which will doubtless convey 
their own meaning to the reader. 
Due emphasis was given to the ad- 
vantageous position in which the 
company finds itself as regards its an- 
thracene supply, which is the result 
of its “Coal to Dyestuff” organiza- 
tion. Of the exhibit itself, it were 
useless to attempt an adequate de- 
scription of the booth. Some ex- 
ceedingly beautiful printed, woven, 
and combination printed and woven 
taffetas were to be seen, as were also 
—to illustrate the great variety—pig- 
ments applied to furniture and lac- 
quered over and motion picture films 
tinted with Newport colors. In short, 
“The Newport Colors in Everyday 
Use” was the general theme of the 
exhibit, and the idea was carried out 
in a variety of ways which seemed 
endless. The crowning touch was 
furnished by the presence of four in- 
disputably good-looking American 
girls, upon whom Newport elected to 
display costumes dyed with American 
colors, while behind these as_ they 
moved around the booth could be seen 
the display of dyes, intermediates and 
crudes back to the original lump of coal 
—surely “Newport All the Way” in 
very truth! The young ladies wore eve- 
ning gowns dyed respectively with 
Newport Chrysophenine Extra, New- 
port Rhodamine B Extra and New- 
port Acid Blue Black Cone. They 
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likewise wore, earlier in the day, a 
sport suit, an afternoon dress and a 
tea gown, and they proved irresisti- 
ble to the feminine visitors as well as 
to the sterner seekers after scientific 
truth. Candies for the ladies and 
cigarettes for the men illustrate but 
another instance of the manner in 
which every possible avenue to the 
ultimate consumer’s good-will was 
utilized. This last may seem a some- 
what trivial matter to mention, but it 
is important as being a not insignifi- 
cant part of Newport’s effort to first 
attract and then pleasantly educate 
the ultimate consumer of its prod- 
ucts. 


RUGER TEXTILE COLOR CO. 


T 


BrRooKLyn, N. Y. 


Ruger service to dyers and consumers 
of dyestuffs generally was strongly fea- 
tured at this exhibit, the service idea 
being most strongly stressed along the 
lines of prompt and satisfactory deliv- 
ery and personal co-operation, by com- 
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petent colorists, with the dyer. An ex- 
tremely striking display of lakes for 
printing inks, showing the almost im- 
perceptible gradation of tone obtainable, 
was another interesting feature and at- 
tracted much attention. 


ROESSLER & HASSLACHER 
CHEMICAL COMPANY 


New York City 


Widespread interest was created by 
this company’s display of Methyl Chlo- 
ride made for the first time in the 
United States in commercial quantities. 
The exhibit was artistically arranged, 
the shelves for the display of the com- 
pany’s products being made in a huge 
semi-circle which extended from one 
end of the display to the other. The 
color scheme of buff and blue was at- 
tractive, and samples of goods bleached 
with “Solozone” and R. & H. “Albone” 
were viewed with attention by the tex- 
tile fraternity. Further details concern- 
ing the company’s manufacture of 
Methyl Chloride appear elsewhere in 
this issue. 


SEYDEL MANUFACTURING CO. 
Jersey City, N. J. 

The Seydel line of “Furamine” dyes 
for furs formed an interesting feature 
of this exhibit, a number of pelts being 
displayed for the information of the 
trade. The Seydel benzoates and ben- 
zoic acid were likewise given great 
prominence, together with important 
benzoates including sodium benzoate, 
benzyl benzoate and benzyl alcohol, 
ammonium, lithium and mercuric ben- 
‘zoate, and benzo naphthol. 


STAMFORD DYEWOOD CO. 
New York City 
Samples of logwood, brizalette and 
fustic were displayed, as well as log- 
wood in chip form and extract. Hema- 


Alkali Blue 6B 
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September 27, 1920 


tine paste and crystals, sable black, to- 
gether with Hypermic Extract and 
Fustic Extract were shown. Dyed sam- 
ples radiating from bottles containing 
these natural coloring materials com- 
pleted the display. 


TAYLOR INSTRUMENT 
COMPANIES 


Rocuester, N. Y. 


This booth displayed among other 
instruments a full line of chemical ther- 
mometers used in the dye industry. 
There were shown many angle and 
straight-stem thermometers, recording 
thermometers, pyrometers and tempera- 
ture-regulating apparatus used in the 
dye and textile industries. These were 
displayed on boards and the exhibit 
aroused a great deal of interest. As 
was only natural, the general public did 
not pause long before the Taylor booth, 
but attendants reported a gratifying 
amount of interest from technical men 
—‘‘which,” he added, “are the kind we 
came here to meet.” 


JACQUES WOLF & CO. 
Passaic, N. J. 


Specialties manufactured by this 
company formed the principal part of 
the exhibit, which was interesting 


and practical. Numbered among 
these were Monopole Oil, Antistain, 
Boiling-off Oils, Acetine, Benzopol, 
Bleaching Oil and Chrome Acetate. 
There was likewise a very striking 
and unusual showing of printed silks 
prepared by hydrosulphite discharge 
printing, and many textile men testi- 
fied to their interest by spending a 
large portion of their time in exam- 
ining these effects and in having 
methods for the aplication of the spe- 
cialties explained to them. 


The United Color & Pigment Com- 
pany, Newark, N. J., is planning for 
the early occupancy of its new plant 
now in course of erection at McClellan 
Street and Evergreen Avenue. The 
factory will consist of three one-story 
buildings and a main two-story struc- 
ture. 
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HERE are in America, in the textile, pa- 
per, leather and allied industries, 67,585 
separate establishments dependent, directly or 


indirectly, upon regular and uninterrupted sup- 
plies of dyestuffs. 
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In these factories, which represent an invest- 
ment of four billion dollars, over two million 
people are employed. They produce annually 
in manufactured goods nearly six billions of 
dollars or 25% of the country’s total output of 
manufactured products. 
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American dyestuff manufacturers are straining 
every effort to keep these thousands of fac- 
tories running, these millions of workers em- 
ployed and the flow of manufactured products 
unbroken. For these efforts to be successful 
however, American manufacturers, American 
workers and American consumers must them- 
selves provide the means of safeguarding this 
industry in such a way that its permanence, 


stability and continuous development is as- 
sured. 


¢ 


E. I. du Pont de Nemours & Company, Inc. 
Dyestuffs Sales Department 
Wilmington, Delaware 
Branch Offices: 

New York Boston Providence 
Philadelphia Chicago Charlotte, N.C. 
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